)

INTERNATIONAL
JOURNAL

of Business and Management Studies

CONTENTS ISSN: 2158-1479 2014, VOLUME 03, NUMBER 02

Advertising by Values: Implications for Global Integrated Brand Promotion
Mark Kam-Loon Loo

Cooper Tires Merger with Apollo Tyres: Takeover, Method of Payment, and Rescindment — A
Case Study
Yatin N. Bhagwat and Marinus DeBruine

Changes of Meaning: The Case of the Term ‘Industrial Park’
Petra Kecskés

Tourism Development in Yunnan: A Case Study of Xishuangbanna
Julie Jie Wen

Sustainable Development and Fishing Capacities: Study in the Delta of the High Gulf of Baja
California, Mexico

Clementina Enriqueta Garcia Martinez, Virginia Guadalupe Lépez Torres, Ma. Enselmina Marin
Vargas and Luis Ramén Moreno Moreno

Calidad De Vida Laboral En Instituciones De Educacion Superior
Maria Concepcién Ramirez Barén, Blanca Rosa Garcia Rivera and Sonia Elizabeth Maldonado
Radillo

The Results Obtained From Applying Geographic Information System for
Management
Sirijanya Kuawiriyapan

Local Communities and Tourists’ Attitudes Towards Sustainable Cultural Heritage Tourism in
Thailand
Waraporn Ngamsomsuke and Ke Nunthasen

The Analysis of Tourist Satisfaction with Cultural Ancient Remains: The Case Study of Royal
Temples in Chiang Mai Province, Thailand
Siwarat Kuson and Thanchanok Khamkeaw

IGR Strategies, Mobilization, Problems and Control in Nigerian Universities
Ayuba A. Aminu, Yahaya Y. Malgwi , Bulama Kagu and M.M. Daura

Experimental Evidence on How Projective Reasoning Determines the Behaviour of Subjects in
Strategically Advanced Position
Tamds Kovdécs

The Evolution and Determinants of Tax Morale — Theoretical and Empirical Evidences from
Central and Eastern European Transition Countries
Agnes Sipos and Baldzs Ficzere

25-36

37-44

45-53

55-68

69-78

79-83

85-90

91-96

97-112

113-123



ii Contents

The Effect of Macroeconomic Variables on Stock Price in Malaysia: An

Overview

Mohamad Idham Md Razak, Irzan Ismail, Shahariah Osman, Sabariah Mahat, Rafidah Abdul Azis
and Ismail Ahmad

A Study on the Correlation between Inimitable Factors and Sustainable Competitive Advantage
for Details-Controlled Parts Manufacturers in Japan
Hiro Mitsuyama

The Art of Creating Customer Loyalty: A Preliminary Framework and Directions for Future
Research
M. Roberts-Lombard, E. Van Tonder, K. Sapepa and B. Le Coultre

Impacts of Characteristics of Small and Medium Enterprises on Training Expenditure - A Case
Study of District 9, Hochiminh City, Vietham
Nguyen Ngo Phuong Diem and Nguyen Ngo Phuong Dao

Brand Identity Communication in Ghana. An Empirical Study of Two Private University
Colleges
Justice Owusu-Bempah and Harriet Essel

The Influence of Job Satisfaction on Organizational Commitment, Turnover Intention and Strike
Intention of Employees in Dong Nai Province, Vietnam
Nam Van Nguyen

Business Strategy: Determining Factor in Finance and Competitiveness of Manufacturing
SMEs
Luis Aguilera Enriquez, Jorge Antonio Rangel Magdaleno and Martha Gonzdlez Adame

The Development and Application of Quality Management from Conventional and Islamic
Perspectives
Khatijah Othman

The Convention to Avoid Double Taxation: The Case Brazil - Sweden
Juliana Helena de Lima Alves and Luciana Morilas

Econometric Analysis of Handymax Bulker
Benanaya Djelloul, Khaled Rouaski, Rachid Toumache and Abdallah Drif

The Basel Framework-Need for Compliance in the Banking Sector
Sudha Subramaniam and Madhavi Pethe

Trend in Economic Freedom in Canada Vs. The Us: A Comparative Analysis of Two Major
Trading Partners
Manjira Dasgupta

Gift Giving: The Influence of Social Closeness and Culture on Brand Prominence Preference and
Intention to Purchase
Munshik Suh, Henry Greene, Taeseok Rho and Wenye Guo

The Preliminary Study: Contribution of Teaching Approaches in Enhancing the Performance of
Accounting Students During the Program and at Work

Muhamad Muhamad Maijid, Tengku Akhbar Tengku Abdullah, Tajuddin A. Rashid, Ibiwani Alisa
Binti Hussain, Aw Yoke Cheng and Sarminah Samad

125-135

137-147

149-165

167-180

181-192

193-204

205-218

219-228

229-237

239-247

249-257

259-274

275-287

289-295



Financial Health: A Study in Malaysia
Logasvathi Murugiah, Wan Rozima Binti Mior Ahmed Shahimi, Zarina Binti Nadakkavil Alassan
and Zunarni Binti Kosim

What Franchisors Look for in Franchisee Candidates: Selection Model for
Franchisees
Christiane Gaul

A Study to Investigate the Impact of Ethical Leadership and Organization Commitment on
Employee Turnover
Zargham Ullah Khan

A Quick Glance at Consumer’s Adoption of Impulsive Buying Behavior in Emerging Retail
Settings of Mauritius
Sharmila Pudaruth, Thanika Devi Juwaheer and Karishma Pattoo

La Présentation Du Conseil De La Concurrence En Iran
A. R. Ghadak

Creating Value-Add of Product and Service Toward Success of Ethnic Group Entrepreneurs in
Maehongson Province, Thailand
Chutimun Sasong and Boonthawan Wingwon

Outsourcing Strategy in Enhancing Operation Capacity of Mulberry Paper Conservation
Community Enterprise, Sankamphang District, Chiangmai Province
Chaiyutha Lertpachin, Bunditwong Jantasala and Teerin Ketvichit

Structural Effect of Marketing Mix Strategy, Service Quality Perception, Satisfaction and
Trustworthiness as Determinant Toward
Boonchanit Wingworn and Boonthawan Wingwon

Dimensions of Price Satisfaction and its Effects on Loyalty in Iranian Dairy
Market
Mohsen Nazari

Low Carbon Economy Roadmap for Malaysia: Role of the Power Generation
Sector
Khalid Abdul Rahim

Family SMEs in Food and Plastic Manufacturing: Malaysia on China’s
Investment
John Lee Kean Yew

Factors Affecting Free Labor Movement Amongst Rubber Industry Workers Within the Asean
Economic Community-AEC
Preecha Nobnorb and Wanno Fongsuwan

Leadership, Management Skill, and Organization Innovation Affecting Organization
Performance of Thai Auto Parts Enterprises
Somyos Phoosawad and Wanno Fongsuwan

A Structural Equation Model of the Environmental Impact Factors From Thailand’S Biomass
Power Plant Industry
Somboon Aueatchasai and Wanno Fongsuwan

Organization Management and Innovative Management Affecting Queuing System Performance
at Thailand’s Provincial Electricity Authority (PEA)
Kobchai Siripongdee and Wanno Fongsuwan

Contents i

297-307

309-315

317-322

323-339

341-345

347-353

355-361

363-373

375-381

383-400

401-414

415-427

429-442

443-449

451-461



iv Contents

Cost Reduction in Housing Delivery in the use of Local Building Materials in 463-472
Nigeria

Charles Munonye

The Psychic Distance Paradox in Case of Austro-Hungarian Business 473-480
Cooperation

Jolia Széke

A Simulation Approach to Evaluate the Inventory Costs of Supply Chain using Bar Code Versus 481-491
RFID

Ibrahim Al Kattan and Ageel M. Al Awady

An Analysis of Sustainability Reporting of Companies Listed on the Austrian Stock Exchange 493-497
(ATX)

Farah Maria Faseli-Friedl

A Value Chain Analysis of Turkish Tourism Sector 499-506
Bilgen Mete and Elif Acuner

Determinants of Offering Meeting the Needs of B2B-Customers 507-511
Mikko Méntyneva

Stock Trading Patterns of Retail Investors in the Stock Exchange of Thailand 513-524
Apisit Kaewcha

International Arbitration as a Prerequisite in Today’s Global Economy 525-531
Rakel Mugaj

Outsourcing in Mexico: How Did Federal Labor Law Change? 533-540

Rogelio Rivera Ferndndez and Lizette Rivera Lima

Author Index 541-542

International Journal of Business and Management Studies (ITBMS) is not responsible for the content of the individual manuscripts.

All correspondence should be mailed to the Editors, International Journal Group, 55 Farm Drive, Cumberland, Rhode Island
02864-3565, USA.

The manuscripts contained in this volume were double blind refereed.

© 2014 International Journal of Business and Management Studies Vol. 03, 02.



