INTERNATIONAL
JOURNAL

of Business and Management Studies

CONTENTS ISSN: 2158-1479 2014, VOLUME 03, NUMBER 03

Hotel Industry: An Appraisal from the Magasid Al-Syari’Yyah (Objectives of the Shariah)
Perspective
Samori Zakiah and Abd Rahman Fadilah

The Political Economy of Privatization in Nigeria: A Case Study of the Nigerian
Telecommunications Limited (NITEL)
Suleiman Barnabas

An Analytical Study of Consumer Awareness Amongst Undergraduate Students of Thane
District
Indira Mohan Nair

An Analysis Business Communication Competency in the Hotel Industry of Dubai
Mubeena Igbal and Maneesha

What Drives Stock Market Crashes in Emerging Economies
Yong Li

Intention of Final Year Students in Public Skills Training Institutes Towards
Entrepreneurship
Wan NurAzlinabinti Ibrahim, Ab. Rahim bin Bakar and Soaib bin Asimiran

The Influence of Motivation to Transfer on the Relationship Between Training Design and
Training Transfer

Sharrifah Ali, Narehan Hassan, Rozilah Abdul Aziz, Baharom Abdul Rahman and Raja Suzana Raja
Kasim

Unfair Dismissal: “Derivative Misconduct” Tarnishes Employer-Employee Trust
Relationship
CM van der Bank

Analysis of Tourism Market Trends in Oltenia Region, Romania
Amalia Baditd, Liliana Popescu and Mirela Mazilu

Risk Management in Public Sector Organizations: A Case Study
Karolina Zofia Kapuscinska and Marek Matejun

The Job Satisfaction and Occupational Health in Restaurants: A Case Study in
Turkey
Irfan Yazicioglu, BurcuKog and Alper Igin

Reinforcing of Entrepreneurship Toward Sustained Competitive Advantage of Small and Medium
Enterprises in Thailand: Market Focus, Business Networking and Innovation
Boonthawan Wingwon and Atchara Meksuwan

15-24

25-42

43-53

55-77

79-89

91-102

103-112

113-128

129-143

145-156

157-171



i Contents

Strategic Management to Cost Reduction in Lacquerware Industry: A Case Study of
Chiangmailaitong Limited Partnership
Chantakorn Sathongmak

1808: The Rediscovery of Accounting in Brazil
Deivson Vinicius Barroso and Kénia Fabiana Cota Mendong

A Structural Equation Model of Factors that Affect the Behavior Patterns of Real Estate Holdings
of Foreigners in Thailand’s Special Administration Region (SAR) of Bangkok and

Pattaya

Natthapat Teeranantawanich and Wanno Fongsuwan

Information Technology Skills Development of Thai University Students Preparing for the Asean
2015 Community
Kitti Kiatsuranon and Wanno Fongsuwan

The Investments to Corporate Social Responsibility in Economic Downturn
Valentinas Navickas and Rima Kontautiene

The Effects of Sustainability Report Disclosure Towards Financial Performance
Paskah lka Nugroho and Irine Stephanie Arjowo

Assessment of the Saudi Riyal Exchange Rate Regime Against the United States
Dollar
Said Malki and Mohammad Imdadul Haque

The Integrator Role of Retail Food Chains in Hungary
Judit Beke Lissnyi

Foreign Direct Investment (FDI) in Food Industry in Hungary
Schlett Andrds

Rational Behaviors of Women Regarding Credit Card Usage: Case of Turkey
Seval Given, Betul Girel and Bahar Kinaci

Sport Involvement and Intent to Purchase: Attitude Towards Purchasing Behavior as a Mediator -
Evidence from the Smart T-shirt Product
GuldenTurhan

Decision-Making Behaviors of the Elderly Concerning the Purchase of Health
Products
Kwunkamol Donkwa, Natcha Limpasirisuwan and Yaowapa Junpoung

Creative Economy Factors Affecting The Economic Development of Thailand
Mongkon Donkwa

Identification of Labour Market Oriented Abilities for Curriculum of a Diploma Programme:
Industry Perspective - A Case in India
K.K. Jain and V.H. Radhakrishnan

Evaluation of Brand Authenticity in Television Commercials by Foreign Language
Learners
Waltraud Brigitte Mayr

Community Oriented Business Initiation and Skill Generation Centre: Better Career for Better
Life (BCBL)
Hebatullah Ali Abdel-Aleem Abdel-Hamed

173-181

183-192

193-201

203-212

213-223

225-239

241-273

275-283

285-296

297-307

309-316

317-322

323-327

329-339

341-366

367-381



Contents iii

Determinants Affecting Retail Customer Satisfaction: An Empirical Analysis 383-396
Harinder Singh
The Impact of Government Spending on Economic Growth in Nigeria: An 397-412

Francis llenloa Igberaese and Evelyn Ndidi Dania

Nigeria Firms’ International Marketing Preference and Export Determinants 413-421
Bright C Opara and Kenneth C Adiele

Culture Tourism Advertisement and Socioeconomic Development of Cross River State (A Study of 423-442
Calabar Festival)
Sovereign Felix Nyong and KpetaEskor Toyo

Technology Up-Gradation Characteristics of Small Firms: A Study in the 443-449
Region
Davinder Singh, Jaimal Singh Khamba and Tarun Nanda

The Car Sales Industry and Consumer Trust in Saudi Arabia 451-463
Fadye Saud AlFayad
An Analysis of Activities in an Entrepreneurship Summer Program 465-471

Sherry Robinson and Hans Anton Stubberud

Effectitions — A New Trend in Sustainable Innovations 473-479
Bozydar Ziolkowski and Jadwiga Ziolkowska

Tourism and Inequality in European Union 481-492
Mijana Matosevié Radié

Quantitative Determination of Sustainable Development Index of 493-511
Organizations
Krasimira Dimitrova

The Green Economy — One Alternative for the Post-crisis Development in Bulgaria (Based of the 513-527
Model of Organic Agriculture)
Vania Ivanova and Ekaterina Sotirova

Factors Affecting the Buyers’ Decision on Mobile Application iOS Games in 529-540
Bangkok
Amornsri Tanpipat, Sirijanya Kuawiriyapan and Pawkan Kengluecha

Author Index 541-541

International Journal of Business and Management Studies (I[BMS) is not responsible for the content of the individual manuscripts.

All correspondence should be mailed to the Editors, International Journal Group, 55 Farm Drive, Cumberland, Rhode Island
02864-3565, USA.

The manuscripts contained in this volume were double blind refereed.

© 2014 International Journal of Business and Management Studies Vol. 03, 03.



