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Iva Ŝimková

179–186Sustainability of Entrepreneurship in Gulf Cooperation Council States

Hanadi Mubarak Al-Mubaraki and Michael Busler

187–196Evaluation of Hotel Facilities in Ondo State, South-West Nigeria

Akinyosoye Ifeoluwadun Blessing

197–202Kingdom Konsult: Managing Change and the Recruitment Process

Matthew A. Daniel and Irene Williams

203–214A Study on Patients’ Expectation and Experience at Multispeciality Corporate Hospitals in

Chennai, India

Sharanya Paranthaman

215–220Assessment of the Appropriateness of Data Collection Instruments used in Undergraduate

Management Research Projects in Nigerian Universities

Agha Nancy Chinwe and Adamu Abel U.

221–256A Comprehensive Literature Review on the Adoption of Social Media Marketing in SME Retailors

in Jordan

Abdallah Al Tawara and Ergun Gide

257–266Business Feasibility of Online Platform to Market Customised Jewellery in India

Naman Shah

267–272Is Privatization a Panacea? Pre and Post Privatization Analysis of Financial

Performance

Zia Ullah and Muhammad Zeb Khan

273–284Work Environmental Factors as Correlates of Non-Communicable Diseases: Behaviour Change

Communication to the Rescue Among Bank Workers in Nigeria

Samuel A. Okueso and Stella Adebimpe Okueso

285–294Application of the Sufficiency Economy Philosophy: The Case of Technology Management in the

Sports Authority of Thailand

Sakda Siriphattrasophon and Chairat Udomkitpanya

295–314Organisational Commitment and Transformational Leadership in Different Contexts: Strong and

Complex Relationship as Reflected in the Literature

Claire Hookham Williams and Saeed A. Alshahrani



April 28, 2017 18:45 Research Publishing : HSSR Volume 06: Issue 01: Year 2017: ijbms-cont

Contents iii

315–322Impact of Brexit Referendum on Indian Stock Market: A Review

D.S. Selvakumar and L. Manivannan

323–333Sharia as Law in International Commerce: Challenges in Attracting International Investors to

Saudi Arabia and Achieving a Major Goal of Vision 2030

Ahmed A. Altawyan

335Author Index

International Journal of Business and Management Studies (IJBMS) is not responsible for the content of the individual manuscripts.

All correspondence should be mailed to the Editors, International Journal Group, 55 Farm Drive, Cumberland, Rhode Island

02864-3565, USA.

The manuscripts contained in this volume were double blind refereed.

c© 2017 International Journal of Business and Management Studies Vol. 06, 01.


